Ball-point pen - fig 29

Closed activity box - fig 26

July Subscription
BOX.

The July Amie Activity Box is the end
product of the brand. It is the ultimate
goal of the route to consumer. The box
is coherent with Amie's playful branding
and is instantly recognisable to the
consumer. Just the box itself creates a
joyful experience for the child, all due to
effective branding.

Extra Kindness Jar papers - fig 30 k

It was crucial that the subscription box
was inclusive to all children. Amie values
support and understanding and these
values must be carried through into the
outcomes. The activity box provides
the child with all the tools needed to
complete the activities, understanding
that not every child has access to certain
resources.

Tool Kit.

Colouring pencils - fig 28
Open activity box - fig 27
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Introduction card - fig 31

e gy Bits & Bobs.

Dear grown up, & e It's the small details that make the overall
T e experience memorable.

At Amie we believe that an increase in self-empowerment at a younger age will
ultimately improve a child's experience of childhood. S TET Including a note to parent is a great way to

e s A engage the parent within their child's activity
Amie gives your child all the tools and knowledge to empower themselves through £ LN : box, encouraging the to assist/participate
our monthly activity box. With a range of activities approved by KS2 teachers & within the activities alongside their child.
educational welfare professionals themselves, we believe we can build your child's
self-confidence one box at a time.

A contents card is important to help the child
understand what's inside their box without
them feeling overwhelmed. This will allow
them to get the best out of each activity and
complete/engage with them to the best of
their ability.

Giving the child and parent a sneak peek
into next month's content will encourage a
second investment/subscription plan.

A response envelope is a great way to gather
Next month sneak peek - fig 33 feedback first-hand from the consumer

What's inside your box?! i themselves.. It offers a pre-made Iettgr
Activity #2 and pre-paid return envelope so that this

oLt S8 SUREL A process is as easy and straightforward for
/,/"-'1 the consumer's busy lifestyle.

L Adlv“v' #1 Work through the booklet in your own time.
Let's draw! Each activity is made to be fun for you and let's

you get to know yourself even better!
Create your own mascot to help you with = £

il yuit Amie activities! Do Iing. wiriting and 26 much more fum.
Did you know that Amie means ‘friend’ in

Come on let's get
french? 9

started!

Find this activity inside ivity book! s
A S Lo g B e Activity #4

Make your own
strength cords!

Activity #3

Fill your kindness jarl

i Once we are done we sl thig
You get your own litthe jar with your own little notes to C8 we are done we can read th

i i cords daily... even stick them around
write yourself kind messoges, C Vo, BVEN 5L U

the house.

Eoch week you can update your jor with new notes

depending on how you feel thot week!

But, check with o
grown up first!

et e e B g e
B e e
e b

Contents card - fig 32

Feedback letter/envelope - fig 34




Fig 35

Activity books are familiar
to the child consumer and a
great, simple way to complete
hands-on learning. Each
activity has been carefully
thought out, influenced by
primary research with Primary
Education Professionals. Each
activity has a purpose and a
desired outcome that the child
can experience.

Getting the child to create their
own mascot at the beginning
of their box journey allows
them to feel confident and
supported when completing
the activities going forwards.
Knowing themselves  and
understanding one's perception
of self isimportant and a crucial
part of self~empowerment.
Introducing them to new words
with  positive  connotations
encourages understanding
and development. Drawing/
doodling is an effective and
stress-free  form of self-
expression.
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MRAIAYRMNOSHNFOO
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fLi¥/ntclz|c/pelcic[riufE

Faytd  Friengiip  Emotion upit

m Tailert Hefisd rmgdowad

Kind Hagay Fun confident
SRR En - s e o T

seeing Myself Clearly

——
You're free to doodle!
Cot monasing.

\'_ |

Fig 38

Fig 37
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Fig 41

Strength Cards.

Strength cards are a great way to recite self-positive
affirmations in a child-friendly manor. Getting the child
to write their own allows for them to engage personally
with the activity whilst developing their ability to
understand themselves. Affirmations like ‘I will', 'l can,
' am' are simple yet effective techniques to encourage
improved behaviour. These cards can comfort them in
times of struggle, and they are encouraged to put the
cards in places that can be seen often to act as constant
reminders of their inner strength.




Fig 42

Fig 44

Kindness Jar.

The kindness jar is an innovative concept that
allows the child to connect with their inner
self. Thinking about themselves, they explore
what they love and what they want to improve
through note writing and each note is kept
within their own kindness jar.

They are encouraged to complete this exercise
weekly and rewrite their notes on the spare
note pages within their tool kit. This activity the
child and parent to see their progress over the
month of interacting with their Amie activity
box — something that could be reflected upon
in the feedback letter.

Fig 45




Closed box - fig 46

August
subscription
BOX.

Ball-point pen - fig 48

Open box - fig47 § g

Stopwatch - fig 50
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Contents card - fig 52

i 5
What's inside your box?! aihity o

ﬁ Your own octivity book!

Lﬁ MIMI;I' M L e il Wark through the booklet in your own time.
Lat's drowt Eoch activity is made to be fun for you and let's
: o : you gt to know yourself even better!

o yes fenia activitiesl Deadling, writing and so much more fun.

f ) Come on let’s get

- stortond!
Find this mmmmﬂmm Activity #4

H{ Mok it

Lar.

ﬁ,ﬂiv“? I: Youll be mak nig Y our own Spadedl Bax

that you will speak wards of pasitivity

nio.
It's time For 0 seavenger hurnt!!
Ther box will store all this patitive
Ara you ready 19 search the highs and laws of yeur home ergry you need for
be find all your favourite items during this race ogainst the week bofora you
e ? Youtve got 30 minutes! repeat!

Introduction card - fig 53

Dedr grown up,

At Amie we belisva thot an increase in self-empawerment ot o younger age will
ultimately improve a child’s experience of childhood.

Amie gives your child oll the tools and knowledge to empower themselves through
our monthly activity box. With o range of activities opproved by K52 teachers &

educational welfare professionals themselves, we believe we con build your child's
self-confidence one box at a time.

Feedback letter/envelope - fig 54



Fig 55 Fig 57

‘Draw your mascat! | My Top 5 Talents...

‘ | | i

4.

Activity 3
BooK. |

Getting the child to create ' (

their own mascot at the g
beginning of their box
journey allows them to feel 1
confident and supported ]
when  completing  the X1
activities going forwards. 3]

Knowing themselves is an
important and a crucial w
part of self-empowerment.

Knowing their talents and
being proud of them will build
confidence and challenge
any existing feelings of self-
doubt. Turing thoughts from
negative to positive will
in time change the child's
mindset and default to

have ‘positive reactions 'Fo NI am nilasses : Time for mindfulness
experiences/challenges  in :

the future. Mindfulness has i
become increasingly popular

in recent years and is proven l DU
to be beneficial to the mind. e
Giving the child time to

Fig 56

Getting to know myself...

P gl el 1 P e
complete this allows them to —
be at one with their thoughts S -
and gives them a chance to T
process their feelings from R _—
previous activities. T

edalaibelel

Fig 58
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Fig 59

Scavenger Hunt Time!

IFs impariant o oppreciote oll the things we have and wxdersbond whol makes us whe we one,
Voua beowe 0 minwtes go find all of your fovcuribe iterme shown belowd Use your times in your tool kit
Ready, set, GO GO GOY

Find your favourite...

scavenger Hunt.

Not only is a scavenger hunt fun, hands-on and exciting, but it also
gives the child an end goal making them much more likely to finish
the activity. Understanding what makes us, us is an important part of
empowering ourselves. Getting the child to participate in this timed
activity of finding their favourite items gets them to not only appreciate
what they do have, but also identify the things that reflect who they
are as a person.
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Self-Love BoOX.

Getting creative and hands on is bound to engage any child. This
activity requires them to find an empty toilet roll (funny isn't it) and then
construct a pre-made box using the tape from their tool kit. This is a
light-hearted activity to encourage the child to speak positivity about
themselves and others. Speaking into the attached tube, the box will be
full of self-love that can be refilled at any time.

An Amie reminder to spread love!




/ www.amie.co.uk

take q look

Wwebsite.
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https://phoebeaimeeandrews.wixsite.com/amie
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Amie.co.uk is a function driven website with the pure focus
being the brand and purchase of a subscription box. The
website is fully functioning (apart from buy now!) and is
super simple to navigate. The home screen welcomes you
with two options: 'I'm the parent' and 'I'm the child'. This is a
safety precaution to reduce the risk of the child attempting
to purchase a box or viewing content aimed at the parent if
the child were to be unsupervised.

The website successfully reflects Amie as a brand and the
tone of voice and presence is coherent throughout!

S ke s e

July Activity Box
e
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P i e

BAY FY.

Fig 65
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Fig 66
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Promofion
Card.




Given out within schools alongside the weekly newsletters, the Amie
promotion card has components to engage both consumers. There is
a badge and a sticker to engage the child consumer that will likely
be worn on the school uniform for the rest of the week. Children love
a freebie, and this is the perfect way to connect the consumer to the
brand.

The promotion card connects the parent consumer with Amie giving
them the brand's website URL and an exclusive discount code on their
first subscription box purchase. The card holds enough information to
create interest without completely exposing them to the brand. This
installs curiosity and pushes the consumer to take action.

little
moment
big
memories

litthe moments, big memesories

Promo Card.

little momaents, big memeories

Fig 69
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' YouTube Ad.

H

Watch Here

/



https://vimeo.com/533593071

YouTube Ad.

This fast paced, confident short advertisement made to target
the child consumer via YouTube reflects everything Amie is
as a brand. Fun, playful and exciting. This advertisement
perfectly interconnects the child with Amie leaving them :
wanting more. When clicked the advertisement takes them "
straight to the brand website where they would interact with

the 'I'm the child' page before gathering the attention of the

parent consumer.

WFOHO0 TRCTONS: T MUAKE WO BUNGRY w The Ko Muis
DM wirary = b e 1O
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LA Bl

77

76




78

N VOICE ADVERTISMENT PLAYING FROM PODCAST
Sacond Lite - Hillary Ker...

# WIWW.AMIE.CO.UK @,

Fig 78
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https://vimeo.com/533605648
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Targeting the parent consumer via an
audio advertisement seen alongside the
Lifestyle podcast genre on Spotifiy. An
informativeyetambiguousadvertisement
that tells the consumer enough, but not
too much. Accompanied by the same fast
paced music, maintaining the brands'
identity, the advertisement draws the
parent consumer to action.

There is a direct link on the Spotifiy ad
pop-up that will take the consumer to the
Amie website, so wherever or whenever
they interact with this ad, they can still
save Amie for later.

VOICE ADVERTISMENT PLAYING FROM PODCAST

»

0006

Tabla Manners with Jessie Wa...

WWW.AMIE.COUK

)

Fig 79

VOICE ADVERTISMENT PLAYING FROM FODCAST

~»

Work Like A Woman - Mary Porta...

WWW.AMIE.CO.UK

o,

Fig 80
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https://vimeo.com/533598986

